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A	Kaltendin	Suit	for	Every	Graduating	PHBS	
Student	

	
On	 2	 April	 2021,	 Peking	 University	 HSBC	
Business	School	(PHBS)	signed	an	agreement	
with	 Shenzhen’s	 leading	 business-wear	
company,	 Kaltendin	 Co	 Ltd	 to	 supply	
Kaltendin	 suits	 to	 all	 final-year	 students	 of	
PHBS	for	their	business	presentation	and	job	
interview.			

	
As	 it	 is	 commonly	 known,	 first	 impressions	
are	 very	 important	 and	 the	 way	 students	
present	 themselves	 to	 their	 future	
employers	 during	 the	 interview	 is	
paramount.	Personal	grooming,	in	particular,	
how	students	dress	for	that	interview	makes	
up	 a	 very	 crucial	 part	 in	 forming	 that	 first	
good	impression	and	subsequent	success	in	
job	 interviews.	 Thus	 in	 order	 to	 give	 our	
students	this	added	advantage,	starting	from	
2021,	PHBS	has	decided	to	use	the	‘Haiwen	
Student	 Development	 Fund’	 to	 purchase	
Kaltendin	customised	suits	for	every	student	
in	their	final	year	of	study.			
"Haiwen	 Student	 Development	 Fund"	 was	
originally	set	up	to	help	students	in	need	of	

financial	 assistance	 during	 the	 process	 of	
job-seeking	and	internship	–	to	give	them	a	
boost	 before	 they	 embark	 on	 their	 career.	
The	 sustainability	 of	 this	 fund	 comes	 from	
the	 generous	 donations	 from	 alumni	 who	
had	 previously	 received	 help	 and	 support	
from	this	fund	and	with	the	help	of	this	fund,	
able	to	achieve	their	career	goals.	Since	the	
foundation	 was	 established	 in	 2007,	 and	
since	 then,	 at	 least	 67%	 of	 the	 graduates	
have	 donated	 back	 to	 the	 fund.	 This	 very	
much	embodies	 the	 spirit	 of	 PHBS	and	 the	
“饮水思源” 	 (drinking	 water	 whilst	
contemplating	 its	 source)	 attitude	 of	 our	
students.	

	
This	 decision	 to	 offer	 a	 new	 suit	 to	 every	
final-year	 student	 reflects	 the	 strategic	
commitment	 of	 PHBS	 to	 help	 and	 support	
our	 students	 become	more	 competitive	 in	
job	market	and	 to	be	able	 to	achieve	 their	
goals	 with	 regards	 to	 their	 career	
development.		
	



	 3 

	
		

PHBS	signs	the	agreement	with	Kaltendin	
	
After	 price	 comparisons	 and	 a	 competitive	
bidding	 process,	 PHBS	 finally	 selected	
Kaltendin—a	 well-known	 chain	 clothing	
brand	in	China	as	our	cooperative	partner	to	
supply	 suits	 to	 our	 students.	 According	 to	
the	 agreement,	 while	 ‘Haiwen	 Student	
Development	Fund’	will	 finance	the	cost	of	
the	suits,	Kaltendin	has	very	kindly	agreed	to	
donate	part	 of	 the	profits	 from	 the	 sale	of	
these	 suits	 back	 to	 the	 School.	 This	
generosity	and	support	from	Kaltendin	arose	
from	the	CEO	of	Kaltendin	being	an	alumni	
of	 PHBS.	 He	 and	 his	 company	 have	 been	
supportive	of	the	development	of	PHBS	and	
its	programmes	over	the	years.		
	
The	Dean	of	PHBS,	Professor	Wen	Hai,	 	the	
Associate	Dean	of	PHBS,	Mr	Zhiyi	Li,	and	the	
Assistant	Dean,	Ms	Fanshan	Zhang,	attended	

the	 signing	 ceremony	 and	 Kaltendin	 was	
represented	 by	Mr	 Xiaohua	 Yan,	 the	 Vice-
President	of	Kaltendin.	
	
In	 his	 speech	 at	 the	 signing	 ceremony,	
Professor	 Wen	 Hai	 thanked	 Kaltendin	 and	
highlighted	 how	 this	 collaboration	 benefits	
both	 PHBS	 and	 Kaltendin;	 this	 win-win	
cooperation	not	only	gives	an	image	boost	to	
our	 students	 and	 help	 them	 leave	 a	 good	
first	 professional	 impression	 with	 their	
future	 employers,	 it	 also	 helps	 to	 promote	
Kaltendin’s	 products	 on	 the	 market.	
Professor	 Hai	 hopes	 that	 our	 students	 will	
make	full	use	of	this	opportunity	to	improve	
their	professional	presence	in	job	interviews	
and	boost	their	potential	in	the	job	market.	
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The	Dean,	Professor	Wen	Hai	delivers	opening	remarks	

	
In	 his	 speech,	 Mr	 Xiaohua	 Yan,	 the	 Vice	
President	of	Kaltendin	thanked	Professor	Hai	
for	the	collaborative	opportunity.	He	agreed	
with	 Professor	 Hai	 that	 this	 collaboration	
benefits	 both	 parties	 greatly;	 PHBS	
graduates	 are	 the	 future	 talents	 who	 will	
spearhead	 future	 social	 development	 in	
China,	 and	 having	 them	 wear	 Kaltendin’s	

suits	 is	 in	 tandem	 with	 Kaltendin	 ‘s	 brand	
positioning	which	is	to	create	a	professional	
image	 for	 business.	Mr	 Yan	 also	 expressed	
his	 hope	 that	 both	 PHBS	 and	 Kaltendin	
would	continue	this	collaboration	with	more	
in-depth	exchanges	and	cooperation	 in	 the	
coming	years.	

		

	
Visit	Kaltendin	exhibition	gallery	before	signing	the	agreement	
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This	 collaboration	 is	 the	 latest	 programme	
undertaken	by	PHBS	Students	Employability	
Centre.	On	the	9th	of	April	2021,	the	school	
will	 hold	 the	 first	 School	 and	 Enterprise	
Cooperation	 Forum	 to	 further	 integrate	

school’s	 high	 quality	 enterprise	 resources,	
strengthen	 school-enterprise	 cooperation	
and	 better	 help	 students'	 career	
development

.	
		

	
Yi	Wang--	PHBS	Master	and	Doctoral	Office	director,	Yulu	Peng--	deputy	director	of	the	Dean's	

Office	and	the	Party	Committee,	Xiye	Ma--	executive	deputy	director	of	PHBS	Students	
Employability	Centre,	and	6	student	representatives	also	attended	the	signing	ceremony.	
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Peking	University	receives	the	largest	single	
donation	of	1BN	RMB	(£111	million)	from	

a	leading	vocational	education	company	in	China	
	
	
Peking	University	has	 recently	 received	 the	
incredibly	 generous	donation	of	$1bn	RMB	
(£110,833,300)	 from	 its	 alumnus,	 Mr	
Yongxin	 Li,	 the	 Chairman	 of	 the	 Board	 of	
Offcn	Education	Technology	Co.,	Ltd.	This	is	
the	first	ever	largest	single	private	donation	
to	PKU,	from	its	alumnus	since	its	founding.	
This	 donation,	 made	 together	 with	 the	
Beijing	 Zhonggong	 Public	 Welfare	
Foundation	 which	 is	 also	 under	 the	
leadership	of	Mr	Li,	will	be	used	to	set	up	the	
PKU-Offcn	 Education	 Development	 Fund.	
The	donation	and	the	setup	of	the	fund	aim	
to	 provide	 Peking	 University	 with	 an	 all-
rounded	support	in	areas	such	as	promotion	
of	 academic	 development	 for	 different	
disciplinaries,	 teaching,	 research,	 training	
for	faculty	and	student.	

	
The	donation	ceremony	was	held	at	Peking	
University	on	the	3rd	of	March	2021	and	was	

presided	by	Professor	Ping	Hao,	President	of	
Peking	 University,	 and	 Professor	 Bo	Wang,	
the	Vice	President	of	Peking	University,	.	The	
donation	ceremony	was	also	attended	by	Mr	
Qide	Han,	the	vice	chairman	of	the	10th	and	
11th	 Standing	 Committee	 of	 NPC,	 Mr	
Shuiping	 Qiu,	 chair	 of	 Peking	 University	
Council,		Mr	Taoran	Sun,	honorary	trustee	of	
Peking	 University,	 distinguished	 guests,	
faculty	members,	and	students	from	Peking	
University.	

	
Mr	 Li	was	admitted	 to	Peking	University	 in	
1995,	 to	 then	 Department	 of	 Political	
Science	and	Public	Administration,	which	 is	
now	 known	 as	 the	 School	 of	 Government.	
Mr	Li	started	Offcn	Education	just	as	he	was	
about	to	graduate	from	Peking	University	in	
1999.	With	more	than	20	years	of	dedicated	
development,	 Offcn	 Education	 has	 now	
become	 a	 leading	 vocational	 education	
institution	in	China.		
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An	ardent	supporter	of	Peking	University,	Mr	
Li	 also	 contributed	 generously,	 both	
financially	 as	 well	 as	 his	 personal	 time,	 to	
Peking	 University	 and	 his	 alma	 mater,	 the	
School	 of	 Government	 over	 the	 years.	 His	
recent	 donation	 is	 only	 one	 of	 the	 many	
significant	donations	and	contributions	that	
Mr	Li	has	made	to	Peking	University	and	the	
School	of	Government.	Mr	Li	had	previously	
donated	180	million	RMB	(£19,944,180),	and	
also	made	numerous	contributions	to	Peking	
University’s	 School	 of	 Government	 to	
support	 them	 in	 teaching,	 research,	 and	
student	training.		
	
Mr	Li	also	actively	participated	in	a	series	of	
activities	 in	2018	that	celebrated	the	120th	
anniversary	of	Peking	University.	In	that	year,	
Mr	 Li	 donated	 100	 million	 RMB	
(£11,077,050.83)	 to	 finance	 Peking	
University	towards	the	building	of	a	quality	
campus,	 as	 well	 as	 donating	 his	 time	 to	
alumni-related	 work	 and	 towards	 the	
promotion	 of	 disciplinary	 development	 of	
humanities.	Mr	 Li’s	philantrophy	 continued	
with	 numerous	 generous	 donations	 to	 the	
School	 of	 Government	 and	 the	 Graduate	
School	 of	 Education	 in	 2019.	 In	 2020,	
together	 with	 other	 Peking	 University	
Alumni,	 Mr	 Li	 initiated	 the	 “White	 Angel	

Guardian	 Fund”	 amid	 the	 COVID-19	
pandemic.	Mr	Li	not	personally	contributed	
financially	to	the	fund,	he	actively	helped	the	
fund	 raise	 over	 100	 million	 RMB	
(£11,077,050.83)	 in	 three	 days	 to	 support	
Peking	University’s	own	medical	workers	 in	
the	fight	against	the	coronavirus	outbreak.	
	
With	generous	hearts	and	high	hopes	for	the	
future	development	of	Peking	University	and	
its	students,	Peking	University’s	alumni	have	
been	making	significant	donations	in	support	
of	 the	 University.	 It	 is	 these	 alumni	
donations	 that	 form	 the	 very	 pillar	 of	
support	 for	 Peking	 University	 as	 well	 as	
serving	 as	 a	 strong	 motivator	 for	 Peking	
University	to	continue	striving	as	one	of	the	
world’s	first-class	global	university.

	
	

	
Source:	Peking	University	Education	Foundation	
Writer:	Qiu	Tianjie,	Lee	Xin	Ying	Rachel	
Editor:	Huang	Weijian	
Editor	(PHBS-UK):	Prof	Guy	Liu,	Dr	Carryn	Yong	
Photo:	Wang	Tiantian,	Liu	Yueling,	Cao	Qianqian,	Song	Mengli	
Designer:	Pu	Hairui	 	
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Life	after	PHBS	
PHBS	Graduate	Employability	Report	2020	

	
In	 2020,	 after	 the	 unprecedented	 shock	 of	
Covid-19	 pandemic,	 the	 world’s	 economy	
was	 suddenly	 plunged	 into	 its	 deepest	
recession	after	the	Second	World	War,	with	
many	 enterprises	 and	 organisations	 facing	
continual	operating	pressure	due	to	severe	
disruptions	 in	 various	 economic	 activities.	
Due	 to	 this	 overwhelming	 economic	
pressure,	 the	number	of	graduate	schemes	
was	 sharply	 reduced	 in	 2020.	Many	 recent	
graduates	 faced	 extreme	 difficulties	 in	
securing	 a	 job	 and	 the	 spring	 of	 2020	 has	
been	considered	as	the	"hardest	job	season	
ever."	

	
			 Against	 this	 austere	 economic	
backdrop,	the	employment	data	from	Peking	
University's	 HSBC	 Business	 School	 is	
particularly	 impressive.	 By	 the	 end	 of	
December	30	2020,	out	of	the	282	Chinese	
graduate	 students	 of	 2020	 (including	 2	
students	 from	 Hong	 Kong,	 Macao	 and	
Taiwan),	 in	addition	 to	 the	8	 students	who	
choose	 to	pursue	doctoral	 studies	with	 the	
world’s	 leading	 universities	 either	 at	 home	
or	 abroad,	 274	 students	 are	 successfully	
employed	(the	employment	rate	of	99.6%).	

Furthermore,	 these	 graduates	 received	 an	
average	of	2	 job	offers	each,	which	greatly	
surpasses	 many	 other	 institutions.	 In	
addition,	our	graduates	received	offers	from,	
and	 are	 subsequently	 employed	 by,	
prestigious	 and	 well-known	 organisations,	
such	 as	 China	 Development	 Bank,	 Morgan	
Stanley,	Huawei,	Tencent,	Alibaba,	Goldman	
Sachs,	just	to	name	a	few.		
	

	
			 Not	 only	 does	 our	 graduates’	
employability	 demonstrate	 the	 higher	
quality	 of	 our	 postgraduate	 students	
compared	to	other	academic	institutions,	 it	
also	 reflects	 the	 important	 and	 strategic	
emphasis	 of	 PHBS	 which	 focuses	 on	
educating	 students	 in	 rigorous	 academic	
courses	 as	 well	 as	 schooling	 them	 in	 the	
issues	 of	 morality	 for	 the	 continued	
development	 of	 social	 responsibility	 and	
ethical	 commitment.	 	 As	 a	 result,	 the	
considerable	 investments	 and	 resources	
that	 PHBS	puts	 into	our	 students'	 personal	
and	 professional	 development	 are	 now	
paying	off;	the	graduates	of	PHBS	are	now	at	
the	forefront	of	employability	in	the	world.	
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Webinar	Series	
	

Systems	Dynamics	Modelling	for	Covid-19	and	
Healthcare	Supply	Chain	Management	

	

On	Saturday,	6	February	2021,	the	staff	and	
students	 of	 PHBS-UK	 had	 the	 pleasure	 of	
having	 Professor	 Houyuan	 Jiang	 from	 the	
Judge	 Business	 School,	 University	 of	
Cambridge	 to	 give	 us	 a	 talk	 on	 his	 very	
current	 research	 and	 relevant	 research	 on	
Systems	 Dynamics	 Modelling	 for	 Covid-19	
and	Healthcare	Supply	Chain	Management.		

	
Prof	 Jiang	 is	 University	 Reader	 (Associate	
Professor)	in	Management	Science	at	Judge	
Business	 School,	 University	 of	 Cambridge.	
He	 teaches	 courses	 related	 to	 business	
analytics,	 quantitative	 techniques,	
mathematical	 modelling,	 and	 operations	
management,	 to	 undergraduates,	
postgraduates,	and	business	executives.	His	
current	 research	 interests	 include	
healthcare	operations	management,	supply	
chain	 management,	 and	 revenue	
management,	 for	 which	 he	 builds	
mathematical	models,	uncovers	managerial	
insights,	 and	 develops	 computational	
methods.	Previously,	Prof	Jiang	was	a	Senior	
Research	 Scientist	 at	 the	 Commonwealth	

Scientific	 &	 Industrial	 Research	
Organizations	(CSIRO)	in	Australia,	where	he	
undertook	 research	 in	 combinatorial	
optimization	 and	 consultancy	 in	 applied	
operations	 research	 and	 management	
science.	 On	 top	 of	 his	 academic	
commitments,	Prof	Jiang	is	also	a	member	of	
the	 Institute	 of	 Operations	 Research	 and	
Management	 Science	 (INFORMS).	 	 He	 has	
published	widely	in	renowned	journals	such	
as	Management	Science,	Manufacturing	and	
Service	 Operations	 Management,	
Operations	 Research,	 Production	 and	
Operations	 Management,	 and	 several	
leading	optimization	journals,	to	name	a	few.	
In	 addition,	 he	 was	 an	 editorial	 board	
member	 of	 Computational	 Management	
Science,	 International	 Journal	 of	 Revenue	
Management,	 Numerical	 Algebra,	 Control	
and	 Optimization,	 Operations	 Research	
Letters,	 and	 Production	 and	 Operations	
Management.	
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In	 this	 first	 part	 of	 this	webinar,	 Prof	 Jiang	
focused	on	 the	system	dynamics	modelling	
for	 projecting	 medium-term	 capacity	
requirements	under	different	scenarios.	He	
described	 the	 real-time	 participatory	
modeling	work	that	his	team	of	academics,	
public	health	officials,	and	clinical	decision-
makers	has	been	undertaking	to	support	the	
regional	 efforts	 to	 tackle	 COVID-19	 in	 the	
East	of	England.		

	
Since	March	2020,	they	have	been	studying	
several	 research/exam	questions	 that	 have	
allowed	 them	 to	 address	 the	 pandemic's	
current	 and	 near-future	 rapidly	 evolving	
epidemiological	 state,	 as	 well	 as	 the	 bed	
capacity	demand	in	the	short	(a	few	weeks)	
and	 medium	 (several	 months)	 term.	 In	
addition,	 frequent	 data	 input	 from	 and	
consultations	 with	 Prof	 Jiang	 and	 his	
research	 team’s	 public	 health	 and	 clinical	
partners	 allowed	 their	 academic	 team	 to	
apply	dynamic	data-driven	approaches	using	
time	 series	modeling,	 Bayesian	 estimation,	
and	system	dynamics	modeling.		
	
Prof	 Jiang	 and	 his	 team	were	 thus	 able	 to	
obtain	a	broad	view	of	the	evolving	situation.	
Prof	 Jiang’s	 academic	 team	 would	 also	
present	 the	 model	 outcomes	 and	 insights	
during	weekly	 joint	meetings	among	public	

health	services,	national	health	services,	and	
academics	 to	 support	 COVID-19	 planning	
activities	in	the	East	of	England,	contributing	
to	the	discussion	of	the	COVID-19	response	
and	 issues	 beyond	 immediate	 COVID-19	
planning.		
	
In	the	first	part	of	the	webinar,	through	the	
research	presented,	Prof	 Jiang	provided	an	
example	 of	 how	 the	 general	 healthcare	
supply	chain	management	-	an	extension	of	
the	 traditional	 supply	 chain	management	 -	
works.	To	build	on	this,	in	the	second	part	of	
the	 webinar,	 Prof	 Jiang	 noted	 that	 the	
complexity	 in	 managing	 healthcare	 supply	
chains	 offers	 numerous	 opportunities	 for	
important	and	impactful	research	avenues	in	
coordination	and	integration	(e.g.,	new	care	
models),	mass	customization	(e.g.,	the	rise	in	
precision	 medicine),	 and	 incentives	 (e.g.,	
emerging	reimbursement	schemes).		
	

In	 particular,	 Prof	 Jiang	 provided	 the	
audience	 with	 a	 primer	 on	 supply	 chain	
thinking	 in	 healthcare,	 with	 a	 focus	 on	
healthcare	 delivery,	 by	 following	 a	
framework	 that	 is	 customer	 focused,	
systems	based,	and	strategically	orientated	
and	 that	 simultaneously	 considers	 clinical,	
operational,	and	financial	dimensions.	After	
identifying	 unique	 challenges	 and	
opportunities	 in	 healthcare,	 Prof	 Jiang	



	 12 

provided	an	in-depth	understanding	of	how	
concepts	 and	 strategies	 in	 supply	 chain	
management	can	be	applied	and	tailored	to	
healthcare.		

	
Prof	Jiang	concluded	the	second	half	of	the	
webinar	by	providing	the	audience	with	this	
takeaway:	through	the	usage	of	supply	chain	
thinking,	 healthcare	 organizations	 can	

decrease	 costs	 and	 improve	 the	 quality	 of	
care	 by	 uncovering,	 quantifying,	 and	
addressing	inefficiencies.	
	
It	was	a	very	in-depth	and	through	webinar	
on	the	intricacies	of	healthcare	supply	chain	
management	as	well	as	a	very	cutting-edge	
and	relevant	presentation	on	how	Prof	Jiang	
and	 his	 team	 utilized	 systems	 dynamics	
modelling	 for	Covid-19.	We	have	 learned	a	
lot	from	Prof	Jiang	and	it	is	indeed	our	honor	
to	 have	 someone	 as	 distinguished	 as	 Prof	
Jiang	 to	 discuss	 his	 research	with	 our	 staff	
and	students.	The	end	of	 the	webinar	 sees	
our	Head	of	Campus,	Prof	Guy	Liu	extending	
an	open	 invitation	to	Prof	 Jiang	to	visit	our	
UK	Campus	on	Boars	Hill	and	give	our	staff	
and	 students	 a	 guest	 lecture	 once	 the	
pandemic	 is	 over.	 We	 look	 forward	 to	
learning	more	from	Prof	Jiang	in	the	future!	
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Webinar	Series	
	

AI-based	Big	Data	Analytics	for	Economic	and	
Financial	Research	

	
24	March	2024	–	The	staff	and	students	of	
PHBS-UK	 welcome	 Dr	 XuXin	 Mao	 on	 our	
webinar	series	to	give	a	talk	on	AI-based	Big	
Data	 Analytics	 for	 Economic	 and	 Financial	
Research.		

	
Dr	 Mao	 is	 a	 Principal	 Economist	 at	 UK's	
National	 Institute	 of	 Economic	 and	 Social	
Research	(NIESR),	and	at	the	same	time,	he	a	
Visiting	 Fellow	 at	 London	 School	 of	
Economics	 and	 Political	 Science	 (LSE).	
Furthermore,	as	Steering	Group	Member,	Dr	
Mao	also	advises	the	UK's	Office	for	National	
Statistics	 (ONS)	 on	 Big	 Data.	Dr	 Mao	holds	
PhD	 in	 Finance	 from	 the	 University	 of	
Glasgow,	 on	 top	 of	 Masters	 of	 Science	
degrees	 in	 economics,	 finance,	 and	

mathematics	from	University	of	Copenhagen	
in	Denmark,	Sorbonne	Université	in	France,	
and	 Universität	 Bielefeld	 in	 Germany	
respectively,	 and	 a	 Bachelor	 in	 Economics	
from	 Renmin	 University	 of	 China.	He	 is	 a	
certified	 financial	 risk	 manager	 (FRM)	
and	has	 worked	 in	 both	 academic	 and	
business	worlds	as	a	lecturer	(Assistant	Prof)	
in	Economics	at	UCL,	a	Economic	forecaster	
at	AECOM	and	an	Economist	at	UOB.	

	
Dr	 Mao's	 main	 research	 focus	 is	 on	 the	
application	 of	 econometrics	 and	 big	 data	
analytics	 for	 economic	 research.	 His	
research	 covers	 macroeconometric	
forecasting,	 artificial	 intelligence,	 big	 data	
analytics,	international	finance,	housing	and	
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construction.	 Dr	 Mao’s	 research	 has	 been	
funded	 by	 grants	 from	Innovate	UK,	 EPSRC	
and	 ESRC.	 He	 has	 presented	 at	 numerous	
international	 meetings,	 and	 was	 featured	
three	times	on	BBC	Scotland	2015,	as	well	as	
being	covered	by	the	Times,	Guardian,	Daily	
Telegraph,	Xinhua,	among	many	other	news	
outlets.	
	

As	 we	 all	 know,	 Big	 Data	 and	 AI	 are	
increasingly	 deployed	 in	 real	 world	
economic	 activities.	 The	 question	 now	 is,	
“How	 to	 embrace	 and	 apply	 them	 for	
economic	 and	 financial	 studies”?	 In	 the	
webinar,	 Dr	 Mao	 discussed	 the	 answer	 to	
this	question	and	illustrated	his	explanation	
using	 his	Topic	 Retrieved,	 Uncovered	 and	
Structurally	 Tested	 (TRUST)	 platform	 and	
several	 specific	 examples	 on	how	 to	 use	
various	 the	 innovative	 toolkits	 to	 analyse	
and	 predict	 human	 behavior	 in	 social	 and	
business	 contexts.	 Furthermore,	 he	
discussed	 with	 our	 audience	 on	 how	 to	
adopt	 the	 TRUST	 platform	 and	 the	

innovative	 toolkits	 to	 for	 economic	 and	
financial	research.		
	
In	 his	 talk,	 Dr	 Mao	 took	 our	 audience	
through	various	specific	examples	such	as	he	
was	 able	 to	 forecast	the	 2014	 Scottish	
Referendum	 and	 the	 2015	 UK	 General	
Election.	He	also	illustrated	how	he	was	able	
to	predict	the	UK	housing	market	output	and	
prices,	 how	 he	 could	 detect	 outliers	 from	
alternative	 price	 data,	 as	 well	 as	 using	 big	
data	 analytics	 to	 map	 supply	 chains	 for	
products	 necessary	 to	 fight	 the	 COVID-19	
pandemic.	Dr	 Mao’s	 presentation	 ended	
with	 a	 proposal	 for	 further	 research	 and	
ideas	for	wider	applications	for	AI-based	big	
data	analytics.		

	
It	 was	 a	 very	 enlightening	 talk	 and	 Q&A	
section	saw	our	students	and	staff	engaging	
Dr	 Mao	 with	 questions	 on	 the	 various	
applications	 of	 AI-based	 big	 data	 analytics,	
as	 well	 as	 questions	 on	 how	 the	 TRUST	
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platform	and	the	various	innovative	toolkits	
could	be	used	to	predict	human	behavior	in	
various	 human	 contexts.	 One	 of	 the	 most	

interesting	questions	was	whether	AI-based	
big	data	analytics	could	one	day	be	used	to	
predict	stock	prices	and	crypto-based	assets.	
	
We	 have	 learned	 a	 lot	 from	 Dr	 Mao’s	
presentation	 and	 we	 are	 very	 honored	 to	
have	 someone	 as	 esteemed	 as	 Dr	Mao	 on	
our	webinar	 series	 to	 talk	 to	 our	 staff	 and	
students	on	AI-based	Big	Data	Analytics	for	
economic	 and	 financial	 research.	 We	 look	
forward	 to	 meeting	 Dr	 Mao	 again	 in	 the	
future	and	to	have	further	opportunities	to	
learn	such	cutting	edge	analytics	from	him!	
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Webinar	Series	
	

The	Third	Generation	of	Social	Media	
	
Did	 you	 know	 that	 we	 are	 currently	
experiencing	the	Third	Generation	of	Social	
Media?	I,	for	one,	did	not	and	I	am	sure	that	
many	of	us	in	the	audience	on	the	10	March	
did	not	know	either.	Thus	we	here	at	PHBS-
UK	is	very	honored	that	Arnold	Ma,	Founder	
and	CEO	of	Qumin	was	able	to	give	our	staff	
and	students	a	webinar	on	marketing,	social	
media,	and	how	we	all	need	to	adapt	to	this	
third	generation	of	social	media	that	we	all	
live	in.	

	
Arnold	Ma	is	a	speaker,	writer,	podcast	host,	
and	founder	of	Qumin,	Europe’s	first	Chinese	
digital	 creative	 agency.	 The	 official	 line	 is	
that	 ‘Qumin	 delivers	 creative	 marking	
campaigns	 based	 on	 Chinese	 audience	
behaviors’.	However,	over	a	steamed	bun	in	
Camden	Town,	Arnold	will	 tell	 you	 that	his	
bigger	purpose	in	life	is	to	‘Open	the	World	
to	China’.	His	belief	 is	 that	only	Digital	 can	
make	both	the	official	and	personal	happen	
quickly.	To		walk	the	talk,	Arnold	is	active	on	
Digital	and	Social	Media	platforms.	You	can	
find	 him	 on	 LinkedIn,	 Clubhouse,	 WeChat,	
Instagram,	 Dao	 Insights,	 and	 9gag.	 What	

makes	him	interesting	is	despite	his	laid-back	
demeanor	–	he	still	wears	flip-flops	to	work	
–	 Arnold	 is	 a	 powerhouse	 in	 creative	
marketing	 and	 his	 ideas	 on	 Digital	 are	
leagues	ahead	of	many	others	in	the	industry.	
	
Thus	 it	 is	 our	 extreme	 pleasure	 to	 have	
Arnold	 talk	 to	 us	 about	 the	marketing	 and	
the	 third	 generation	 of	 social	 media.	 The	
rapid	 rise	 of	 social	media	 has	mapped	 our	
growing	desire	to	engage	with	other	people	
–	friends,	family	and	even	strangers	-	online.	
The	proliferation	of	 ‘fake	news’,	 the	rise	of	
partisanship	across	the	US	and	Europe,	many	
believe	 that	 traditional	 social	networks	 like	
Facebook	and	Twitter	are	contributing	to	the	
deepening	 of	 political	 divisions	 and	
alienating	 users,	 on	 top	 of	 correlations	 of	
time	spent	on	social	media	being	associated	
with	 mental	 health	 issues	 like	 anxiety	 and	
loneliness,	 it	 is	 unsurprising	 that	 these	
traditional	 social	 networks	 are	 losing	
traction.		
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On	 top	 of	 all	 that,	 marketing	 consultants	
have	discovered	that	the	seemingly	endless	
reach	of	social	networks	for	their	purposes,	
namely	 Facebook,	 Twitter,	 and	 Instagram,	
have	become	a	bottomless	flow	of	ads	and	
commercials	 which	 are	 artificially	 creating	
needs	rather	than	retaining	their	power	as	a	
tool	to	fulfill	the	human	sense	of	community.	
When	all	these	factors	are	considered,	social	
media	has	become	decidedly,	unsocial.		
	
However,	 trends	 have	 shown	 that	 despite	
the	 Gen	 Z	 (those	 born	 in	 the	 mid	 to	 late	
1990s)	dropping	these	traditional	platforms,	
a	 new	 generation	 of	 social	media	 is	 slowly	
rising.	 	 This	 “third	 generation”	 reflects	 a	
fundamental	evolution	in	the	way	the	user	is	
viewing	the	social	media	platform	–	its	uses	
and	 objectives.	 These	 third	 generation	
platform	 users	 are	 seeking	 to	 connect	
meaningfully	 online.	 Third	 generational	
platforms	 focus	 on	 meaningful	 social	
interaction,	with	the	aim	of	fulfilling	human	
needs	 and	not	 focusing	on	 ad-driven	ones.	
These	 platforms	 eschew	 conventional	
means	of	interaction	which	are	only	limited	
to	 scrolling	 and	 liking.	 Rather,	 they	 offer	
more	 active	 and	 genuine	 user	 experience	
that	 focuses	 on	 live-streaming	 and	 direct	
interaction	between	young	people.	
	

So	 what	 implications	 does	 this	 have	 on	
marketing	 and	 ads?	 People	 are	 growing	
increasingly	 annoyed	 by	 random	 ads	
popping	up	in	the	middle	of	a	YouTube	video	
and	the	privacy	issues	surrounding	targeted	
ads	are	growing	rather	alarming.	Thus,	in	this	
latest	 generation	 of	 social	 media,	 Arnold	
offers	some	creative	advice	–	make	use	of	AI.	
On	 these	 live-streamed	 videos	 and	
interactions,	 platforms	 can	 incorporate	 AI	
into	 the	 user	 interface.	 If	 the	 user	 sees	 a	
product	 they	 like	 and	 want	 to	 know	more	
about,	 they	can	freeze	frame	and	touch	on	
the	product.	There	the	platform	can	identify	
which	product	it	is,	and	link	the	user	to	the	
same	or	similar	products.		
	

This	 changes	 the	 game	 completely	 –	
companies	 now	 need	 to	 integrate	 their	
products	 into	 these	 meaningful	 social	
interactions	 rather	 than	mining	users	data.	
For	some,	this	might	seem	like	a	throwback	
to	 the	 90s	 and	 noughties	 were	 product	
placement	ran	gamut.	However,	Arnold	has	
a	piece	of	advice	to	companies	and	how	they	
can	 manage	 their	 product	 placement	
effectively;	stop	paying	influencers	to	hawk	
your	 products	 or	 paying	 for	 ads	 on	 social	
media.	Rather,	try	to	engage	with	the	users	
of	social	media	in	a	meaningful	way,	where	
your	 products	 are	 integrated	 into	 a	
storyboard	 or	 some	 form	 of	 meaningful	
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social	 interaction	 which	 can	 drive	 change	
and	 benefit	 societies.	 When	 effectively	
managed,	you	can	not	only	sell	more	of	your	
products	 but	 also	 engage	 in	 meaningful	
corporate	 social	 responsibility	 where	 you	
can	 spread	 ideas	 and	 innovations,	 improve	
discourse,	 and	 encourage	 broader	
participation.	

The	ideas	that	Arnold	shared	with	us	in	the	
webinar	 were	 so	 forward	 thinking,	
meaningful,	 and	 socially	 responsible.	

Naturally,	 this	 resonated	 with	 our	 Gen	 Z	
student	 population.	 There	were	 a	 plethora	
of	questions	 form	the	audience	–	 staff	and	
students	alike.	It	was	a	lively	discussion	with	
a	 lot	 of	 engagement	 between	 the	 speaker	
and	the	audience.	To	borrow	the	term	from	
the	 article,	 the	 webinar	 was	 indeed	 a	
meaningful	 one.	 We	 thank	 Arnold	 for	 his	
time	 and	 for	 sharing	 his	 expertise	with	 us.	
We	 hope	 that	 we	 will	 continue	 to	 build	 a	
meaningful	relationship	with	Arnold	and	we	
look	forward	to	inviting	him	onto	campus	to	
interact	with	our	staff	and	students	another	
meaningfully	in	person!	
	
LinkedIn:	
https://www.linkedin.com/in/arnold-ma/	
	
Qumin:	https://qumin.co.uk/portfolio/	
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PHBS-	UK	International	Students’	Union	
	
This	 year,	 PHBS-UK	 Campus	 is	 proud	 to	
announce	the	establishment	of	our	very	own	
International	 Student	 Union	 @	 PHBS-UK.	
This	is	the	brainchild	of	its	current	president	
–	 Zayed	 Bennani.	 Zayed	 is	 our	 first	 year	
international	 student	 in	 Finance	 from	
Morocco.		
	
When	he	 first	arrived	at	our	UK	Campus	 in	
Oxfordshire,	he	was	very	 inspired	and	very	
passionate	 about	 wanting	 to	 contribute	 to	
the	student	life	here	at	our	Oxford	Campus.	
Being	 an	 entrepreneur	 himself,	 and	 having	
started	 a	 few	 successful	 business	 ventures	
before	 embarking	 on	 his	 studies	 here	 at	
PHBS-UK,	Zayed	wanted	to	learn	more	about	
entrepreneurship	and	management.	He	also	
wanted	 to	 share	 his	 enthusiasim	 with	 his	
fellow	classmates.		
	

Motivated	 at	 wanting	 to	 to	 do	 more	 to	
enrich	his	own	student	experience	and	that	
of	 other	 students,	 as	 well	 as	 widen	 the	
student	 network	 with	 entrepreneurs,	
industry	 leaders,	 alumni,	 and	 academics	 in	
the	 world	 of	 business,	 finance,	 and	
management,	 Zayed	 thought	 of	 starting	 a	
Student	Union	here	at	PHBS-UK.		

Student News 
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The	main	objective	of	this	Student	Union	is	
to	 create	 a	 student	 network	 of	
entrepreneurs,	 business	 leaders,	 alumni,	
and	 academics,	 where	 the	 students	
themselves	are	in	direct	contact	with	these	
movers	 and	 shakers	of	 the	business	world.	
The	 idea	 was	 to	 contact	 these	 influential	
people	 under	 the	 auspices	 of	 the	
International	Student	Union	@	PHBS-UK	and	
invite	 them	 to	 conduct	 a	 podcast	with	 our	
students.	 The	 model	 is	 two-pronged:	 the	
contacts	 will	 have	 exposure	 to	 our	 vast	
network	here	at	PHBS-UK,	and	our	students	
will	 make	 themselves	 personally	 known	 to	
these	industry	leaders	which	would	increase	
their	 connectivity	 and	 employment	
opportunities.	
	
Enthusiastic	 about	 his	 idea,	 Zayed	 pitched	
the	 idea	 to	 the	 school	 and	 his	 classmates.	
PHBS-UK	 is	 always	 supportive	 of	 student	
intiatives	 and	 of	 course	 the	 school	 gave	
Zayed	the	go-ahead	under	the	mentorship	of	
the	Senior	Tutor.		
	
Within	 a	 month,	 Zayed	 worked	 hard	 and	
assembled	 his	 team,	 consisting	 of	 current	
first	 and	 second	 year	 students,	 and	
contacted	the	first	speaker	of	his	podcast	–	
Mr	Arnold	Ma,	Founder	and	CEO	of	Qumin.	
The	 podcast	 was	 so	 well-received	 that	 Mr	
Ma	was	invited	to	give	a	webinar	to	the	staff	
and	 students	 at	 PHBS-UK!	 To	 give	 credit	
where	credit	is	due,	Zayed	and	his	team	were	
invited	to	co-host	the	webinar.	

	
In	 this	 academic	 year,	 after	 the	 rousing	
success	of	the	podcast	with	Mr	Arnold	Ma,	
Zayed	 and	 his	 team	 at	 the	 International	
Students’	 Union	 managed	 to	 interview	 a	
couple	of	notable	entreprenuers	-		Ms	Cheun	
Cheun	 Yeo	 (Leadership	 Agility	 Coach,	
Founder	 of	 ACEsence),	 and	Mr	Matt	 Dixon	
(Founder	and	CEO,	Evai).	

	
The	staff	and	students	here	at	PHBS-UK	are	
very	 proud	 of	 the	 achievements	 of	 Zayed	
and	his	team	at	International	Students	Union	
@PHBS-UK.	 We	 are	 all	 encouraged	 and	
motivated	 by	 their	 enthusiasm	 and	
commitment	 to	 their	 project.	 Given	 the	
rousing	success	this	academic	year,	we	look	
forward	to	greater	things	from	them	in	the	
coming	year!	
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7th	International	Young	Finance	Scholars’	
Conference	

	
PHBS-UK	is	proud	to	announce	that	it	will	be	
hosting	the	7th	 International	Young	Finance	
Scholars’	Conference	(IYFS)	on	the	12	and	13	
of	 July	 2021.	 The	 brainchild	 of	 Professor	
Carol	 Alexander,	 Professor	 of	 Finance	 and	
visiting	professor	here	at	PHBS-UK,	the	IFYS,	
first	 established	 in	 2014	 and	 attended	 by	
young	scholars	and	PHD	students	in	the	UK	
and	 Europe,	 aims	 to	 provide	 a	 platform	 to	
help	young	 scholars	develop	 the	 skills	 they	
need	 to	 publish	 academic	 papers	 and	 seek	
employment	in	the	dynamic	and	challenging	
environment	 of	 financial	 markets	 and	
finance	education.		
	
Over	 the	 years,	 IFYS	 has	 established	 this	
longstanding	 tradition	 in	 their	 conference	
series	and	we	at	PHBS-UK	are	honoured	to	

be	 taking	 over	 the	 reins	 and	 hosting	 this	
prestigious	conference	this	year.		
	
The	conference	welcomes	submissions	from	
all	 area	 of	 finance	 including	 asset	 pricing,	
banking,	 behavioral	 finance,	 blockchains,	
corporate	 finance,	 crypto	 asset	 markets,	
decentralized	 finance,	 derivatives,	
entrepreneurial	 finance,	 financial	
econometrics,	 fintech,	 fund	 management,	
insurance,	 investment	 management,	
machine	 learning	 applications,	 market	
microstructure,	 mathematical	 finance,	
pricing	 and	 hedging,	 quantitative	 finance,	
risk	management	and	trading.		
	
In	light	of	the	ongoing	pandemic	and	to	keep	
our	 participants	 and	 attendees	 safe,	 the	

Research News 
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conference	will	 be	held	entirely	online	 this	
year.	 The	 virtual	 format	 will	 create	 many	
opportunities	 for	 a	 larger	 and	 more	
international	 Programme	 Committee	 that	
responds	in	detail	to	presentations	made	by	
PhD	 students	 and	 non-tenured	 faculty.	 As	
for	the	timings	of	the	conference,	we	aim	to	
keep	 to	 European	 time	 zones.	 This	 would	
allow	 participants	 in	 Asia	 to	 join	 for	 the	
morning	 and	 those	 in	 the	Americas	 to	 join	
for	 the	 afternoon.	 The	 virtual	 format	 this	
year	 also	 aims	 to	 create	 an	 opportunity	 to	
network	with	 young	 scholars	 from	 all	 over	
the	 world	 in	 breakout	 rooms	 dedicated	 to	
particular	topics,	led	by	senior	international	
academics	in	that	field,	held	around	the	time	
of	UTC	Midday.	

	
For	 the	keynote	address,	we	are	excited	to	
announce	that	Professor	Thomas	J.	Sargent,	
Nobel	 Laurate,	 will	 be	 speaking	 to	 our	
audience	and	participants	on	The	Impact	of	
US	 Fiscal	 and	 Monetary	 Policy	 on	 Global	
Financial	 Markets.	 Professor	 Sargent	 is	 an	
American	Economist	who	 specializes	 in	 the	
fields	 of	 macroeconomics,	 monetary	
economics,	 and	 time	 series	 economics.	 He	
was	 awarded	 the	 Nobel	Memorial	 Prize	 in	
Economics	 in	2011	 together	with	Professor	
Christopher	 A.	 Sims	 for	 their	 “empirical	
research	 on	 cause	 and	 effect	 in	 the	

macroeconomy”.	As	of	2020,	he	was	ranked	
as	the	29th	most	cited	economist	in	the	world.	
We	 are	 honoured	 and	 excited	 that	 Prof	
Sargent	will	be	speaking	at	our	conference.	
	
With	 thanks	 to	 our	 kind	 sponsor,	 Dr	
Changliang	Xu	(DPhil,	Oxford	University),	we	
are	also	proud	to	announce	that	awards	will	
be	 given	 to	 the	 Best	 Paper	 (£500)	 and	 4	
runner-up	 papers	 (£250).	 Our	 scientific	
committee	 is	 eagerly	 looking	 forward	 to	
reading	the	top	quality	submissions.	
	
Submissions	 are	 open	 to	 all	 young	
researchers	in	all	areas	of	finance,	especially	
(but	 not	 limited	 to)	 PhD	 students,	 post-
doctoral,	and	early	career	researchers.	Paper	
and	session	proposals	must	be	submitted	by	
31	May	2021	and	the	notification	of	decision	
will	be	sent	by	10	June	2021.		
	
Paper	submission:		
https://editorialexpress.com/cgi-
bin/conference/conference.cgi?action=logi
n&db_name=IYFS	
	
Conference	Registration:	
https://www.eventbrite.co.uk/e/7th-
international-young-finance-scholars-
conference-tickets-146892063115	
	
	
For	 more	 details,	 please	 visit	 our	 website:	
https://www.pku.org.uk/iyfs/index.html	
	


